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WHAT DO CONSUMERS WANT TO HEAR?

This week'’s insights were collected Friday, June 12 - Sunday, June 14 among a general
population of n=300 U.S. consumers age 21+.

Consumers still want to hear about COVID-19 practices

Information about how companies are protecting their customers and employees are
the most important messages to share. The tone of messaging should be serious and
informative rather than funny.

Importance of Specific Messages

% Extremely/Very Important on a 5-Point Scale
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Preferred Tone of Messages

% Selecting Point Across 5-Point Scale
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Base: Total (N=300)

Q1: Thinking about the current situation, how important is it for you to hear the following information from companies? By companies we mean companies who
manufacture or produce products you buy or have stores where you shop.

Q2: What tone do messages from companies need to convey to you right now?
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